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CORPORATE CASH MANAGEMENT SERVICES 
Sales Management Resource: Cash 

Management Products Can Enhance 

Business 
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COUPONS (DISCOUNT REDEMPTION) 

Marketing News: First Hawaiian Bank 
Introduces Merchant Discount Program. 
(March, p. 8). 


CREATIVE STRATEGIES 
Managing the Power of Creativity. Gilliam, 
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CREDIT CARDS 
Marketing News: PNC Uses Direct Mail to 
Market Credit Cards. (February, p. 7). 


CRISIS MANAGEMENT 

Communicating - During a Crisis. 
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DATABASES 

The Benefits of Data Base “Non-market- 
ing.” Richardson, Randall K. (November, p. 
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The Seven W’s of Data Base Reporting. 
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Wells, J. Dudley. (June, p. 5). 


DELIVERY SYSTEMS 

Standard Bank’s Personal Electronic 
Services Strategies and Growth. Holloway, 
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New Products/Services: RobotOperator/ 
Bank Aids Truth-in-Savings Compliance. 
(July, p. 83). 

Problem/Solution: What Would You Do? 
(October, p. 12). 

TISA for Marketers. Chamness, Robert B. 
(January, pp. 24-28). 


SALES 
Retail Banking: Not Just for Salespeople 
Anymore. Lian, Tanja. (February, pp. 32-34). 
What is a Fair Sales Goal? Harker, Jay E. 
(October, pp. 32-34). 


SALES CULTURE 

Positioning Your Bank in the Customer's 
Mind. Lian, Tanja. (September, pp. 24-26, 
29-30, 33). 

Trust Marketing Resource: Achieving an 
Investment-Driven Retail Sales Culture. 
Brown, Edward G. (February, pp. 45-48). 


SALES MANAGEMENT 

Sales as “Practical Logic.” Harker, Jay E. 
(November, p. 44). 

A Structured Approach to Sales and 
Service Management. Brown, Edward G. 
(December, p. 33). 

Upfront: Winning Sales Techniques. Lian, 


Tanja. (December, p. 4). 


SALES TRAINING 

New Products/Services: “Face to Face” 
Debuts as Training Program for Front Line 
Staff. (August, p. 44). 

New Products/Services: Omega Performance 
Offers Investment Income Training. (July, p. 84). 

Train Your Most Valuable Asset—Your 
Branch Personnel. Levine, Sandy Evans. 
(May, pp. 21-22). 


SERVICE QUALITY 

Building Strong Customer Relations. 
Bartell, Stephen J. (June, pp. 16-19). 

Building the Quality Service Focused 
Bank. Reynierse, James H. (April, pp. 20- 
22, 24). 

Everyday Excellence at Premier Bancorp. 
Pittman, Glenis. (April, pp. 10-12, 14, 16). 

Harnessing the Power of TQM. Rivers, 
Dale B. (June, pp. 35-38). 

Innovative Quality Programs at Work. 
Major, Michael J. (October, pp. 21-25). 

Keeping Tabs on Customer Service. 
Stovall, Steven Austin. (June, pp. 29, 33). 

The Last Word: Is Your Bank in a League 
with Jiffy Lube and Saks Fifth Avenue? 
Diesel, Paul M. (April, p. 52). 

The Last Word: There Was Chalk Dust 
on the Bathroom Floor. Diesel, Paul M. 
(June, p. 44). 

Marketing News: Banc One Wisconsin 
Sends Valentines to Customers. (March, p. 7). 
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The People Factor: Six Ways to Energize 
Your Quality Service Process. Romano, Bob; 
Sanfilippo, Barbara. (December, p. 25). 

Service Excellence: A Step Beyond 
Quality. Madsen, Gregory E. (October, pp. 
39-41). 

Upfront: Every Month Should Be Quality 
Month. Lian, Tanja. (October, p. 4). 

Upfront: Success Comes from Knowing 
Your Customers. Lian, Tanja. (January, p. 4). 

Upfront: There’s Still Room for 
Improvement. Lian, Tanja. (April, p. 4). 


SMALL BUSINESSES 

Information Center Issues: Targeting 
Small Businesses. Danowski, Alyson. 
(March, p. 53). 

Marketing News: Cole Taylor Bank Creates 
“Sweat Equity” Program. (March, p. 6). 

Serious About Smail Business. Morrall, 
Katherine. (May, pp. 14-17). 

Service Quality Resource: Locally-Owned 
Banks Offer Small Business Owners 
Superior Service. (April, pp. 43-45). 

Upfront: Personal Service for Business 
Customers. Lian, Tanja. (May, p. 4). 


SOFTWARE/TECHNOLOGY 

Customize Your Cross-Sell. Morrall, 
Katherine. (March, pp. 14, 17-19). 

New Products/Services: CMSI and HNC, 
Inc. Provide Credit Processing System. 
(August, p. 45). 

New  Products/Services: Creative 
Automation Introduces New Software. 
(September, p. 71). 

New Products/Services: Data General 
Develops Handheld Point of Service 
Computer. (June, p. 39). 

New Products/Services: EON and Intuit 
introduce interactive Television to home 
Financial Services. (September, p. 68). 

New Products/Services: HMDA Data 
Now Available on Desktop System. 
(January, p. 42). 

New Products/Services: LPC Introduces 
New Mail Management Software. (October, 
p. 48). 

New Products/Services: New Credit Card 
Processing System Unveiled. (September, 
p. 71). 

New Products/Services: TISA Training 
Software Released. (June, p. 39). 

Upfront: High-Tech Banking. Lian, Tanja. 
(November, p. 4). 

Upfront: Moving into the 21st Century. 
Lian, Tanja. (March, p. 4). 


SPECIAL EVENTS 

Creatively Staged Grand Openings and 
Anniversaries. Holliday, Karen Kahler. 
(November, pp. 13-19). 


First Union Sponsors International Bicycle 
Race in Atlanta. (May, p. 8). 

Marketing News: Bank Celebrates 
Anniversary and Community Ties. (June, p. 8). 


STUDENT LOANS 
Sallie Mae Starts 
Program”. (January, p. 8). 


“Great Rewards 


SUPERMARKET BANKING 

Information Center Issues: In-store 
Branches. Danowski, Alyson. (August, pp. 
49-50). 

New Frontiers in Supermarket Banking. 
Morrall, Katherine. (December, pp. 9-13). 


TELEMARKETING 

Power Calling. Guiducci, Joan. (March, 
pp. 40-41). 

Sell Services and Satisfy customers . . . By 
Phone? Lian, Tanja. (July, pp. 12-14, 16). 

Telemarketing: Faster, Better, Cheaper. 
Mohebi, Ed; Hechter, Edward. (March, pp. 
36-38). 


TELEPHONE BILL PAYING SERVICES 

New Products/Services: Digital Unveils 
Check-by-Phone Payment Method. (June, 
p. 38). 


TRADEMARKS 
How to Avoid TM Troubles. Holliday, 
Karen Kahler. (May, pp. 18-20). 


TRUST DEPARTMENTS 

The Last Word: Future Earnings May be 
From the Trust Department. Motley, L. Biff. 
(October, p. 54). 


TRUST MARKETING 

Event-Driven Trust Marketing. Harker, Jay 
E. (August, pp. 41-42). 

Sales as “Practical Logic.” Harker, Jay E. 
(November, pp. 44-45). 

Trust Expands into New Products and 
Markets. Morrall, Katherine. (October, pp. 
27-31). 

Trust Marketing Resource: Honing in on 
the Trust Market. Errett, Amy; Meiburg, 
Glenn. (March, pp. 45-46, 49). 

Trust Marketing Resource: Quick Profiling for 
Financial Needs Analysis. (February, p. 48). 


VENDORS 

Directory of Financial Marketing Services: 
1993. (July, pp. 33-67). 

The Last Word: Vendors and Strategic 
Advantage. Motley, L. Biff. July, p. 92). 
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